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Maastricht Attacks Crisis by Working Together

Yas, yes, there is a crisis. But, according to Maastricht & surrounding area, this is no time to give in to this crisis, Even better: the Maastricht
Convention Bureau (M(B) sees chances and opportunities thanks to this crisis and grabs those with both hands. From June 8th-26th, no less than
17 representatives of 14 organisations from Maastricht & surrounding area will visit over 75 organisers of corporate meetings and conventions in

The Netherlands, Belgium and Germany, to show them how attractive and nearby Maastricht & surrounding area actually is for them.

— read more...
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